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and dependable service—so it’s important that the
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Priority:You logo communicates that.

The Priority:You logo is always presented in a lockup with the Corporate Signature logo.

The fO u n datl O n n Please refer to the Corporate Signature logo guideline rules and references here.

| V'R

e D
UNITED STATES
POSTAL SERVICE » /AL SERb ,

PRIORITY:YOU

Reversed + stacked I I I fvd'

= UNITED STATES . —
P POSTAL SERVICE » ASIURALL TIP
The colon in Priority:You should
sit on the baseline.
Full color + horizontal
Jorstep.u EV\I/:\/IH:Js{omer ™
206 o move o Thats hy its so 1mpe
Correct Use Exam ples exdpegrience and delight them at every interac.

points and opportunities along the way that can
stomer journey. Shipping is one of those big opport.

Ul SLUIT— STannsssly, YUILRLY, @liu LUSLTSHELLVEY.
USPS delivers more online purchases to homes

than anyone else in the country. E

We deliver for you.
See how at USPS.com/visionary

Shipping: The USPS Pricing Advantage
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Your business is our business
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Visit uspsbrandconnect.com to learn more, and download logo assets & print reproduction guidelines.



