
Our priority is and always will be delivering affordable 
and dependable service—so it’s important that the 
Priority:You logo communicates that.

The Priority:You logo is always presented in a lockup with the Corporate Signature logo.  
Please refer to the Corporate Signature logo guideline rules and references here.The foundation.

Reversed + stacked

Full color + horizontal

TIP

The colon in Priority:You should 
sit on the baseline.

Correct Use Examples

or store—seamlessly, quickly, and cost-effectively.
USPS delivers more online purchases to homes
than anyone else in the country.

We deliver for you.
See how at USPS.com/visionary

Shipping: The USPS Pricing Advantage

Consumer demand for a consistently positive brand experience—at every
touch point—continues to drive changes in how merchants get products

from point of sale to the doorstep. Every customer interaction—from marketing
to shipping to customer support—now plays a critical role as to whether a
customer will engage or move on. That’s why it’s so important to optimize
the customer experience and delight them at every interaction. There are

multiple touch points and opportunities along the way that can help enhance
the customer journey. Shipping is one of those big opportunities.

Your business is our business
We know that success is a two-way street.
That’s why we take the time to really understand
your business goals and do everything in our
power to help you achieve them.

With a broad range of expertise, products, and
services, USPS is uniquely positioned to help you
succeed in multiple areas, including marketing,
customer engagement, shipping, returns, retention,
and customer service.

Visit uspsbrandconnect.com to learn more, and download logo assets & print reproduction guidelines.


